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Deﬂmng our Impact

Wi

Apollo has portnered with Brlsbone based
. Strategic design agency; Hatched, to
*  help us rethink how we do thlngs to make"
' q.differénce. By: conS|der|ng the impact
-Apollo has in all areds of business and
life, we have the opportunity to positively
: mfluence everything'we touch. Hatched
are 033|st|ng Us to shape our journey to.
“bring hew meaning and purpose’into our
' experience of work and travel, become a

' better business and create.a better future

for our children and generations to come.

' By deflnlng our current |mpoct we can

maintain and strengthen our core business, .
giving us a platform to improve upon. Over *
the next few years, we'll be exploring and
discovering new ways of creagting values .,
through sustainability and impact.
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Chairman & Managing

Director report

Dear Shareholder,

Eighteen months on from the initial outbreak of COVID-19 it is incredible to
think that the impact of the pandemic is still so widespread and profound.

However, with the recent reopening of
international borders in Europe and Canada

and rising vaccination rates, we can Now see
light at the end of the tunnel and have a renewed
optimism that the worst of the impact on the
tourism and travel industry is behind us.

The global RV industry has strengthened over
the last 12 months, driven by the self-contained,
socially-distanced means of travel RVs provide
and the pent up demand for freedom flowing
from extended lockdowns and travel restrictions.

During FY21, Apollo has continued to implement

its COVID-19 response plan initiatives through cost
reductions and enhancements to our technology
and service offerings, further strengthening our
business as we progress towards the post-
COVID-19 recovery phase.

Despite the improvements we made to our
business during the year, the impact of COVID-19
for the full financial year is reflected in our
Statutory Net Loss After Tax of SI79M.

YEAR IN REVIEW

After successfully negotiating the initial “survival
months” following the onset of COVID-19 in the
second half of FY20, we had to take a step back
and critically assess each area of our business
and identify what changes needed to be made to
ensure we could navigate beyond the worst

of the pandemic and come out the other side
stronger and more efficient.

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021

With international borders remaining closed for
most of the year in our operating markets,

we pivoted our focus towards domestic rental
markets and pleasingly saw a marked increase in
rental revenue from domestic guests. In some
months, when domestic travel was unrestricted,
we achieved higher rental revenues from domestic
guests compared to pre-COVID-19 levels. This
demonstrated the strength of our brand and the
appeal of RV holidays to a domestic market.
Despite the positive domestic market activity, the
ongoing domestic lockdowns and loss of
international guests could not be materially offset,
and global rental revenue reduced by $711M from
the prior year.

Demand for RV sales reached record levels
throughout the year as customers sought self-
drive, alternative leisure activities. We continued
to sell down our rental fleet to capitalise on this
strong demand, rightsize the fleet to forecast
demand, generate additional cash flows and
reduce fleet holding costs. This enabled us to
reduce group debt by $52.8M.

While strong sales margins were achieved globally,
new vehicle delivery volumes in Australia were
constrained by COVID-19 related supply chain
issues and dealership closures. Pleasingly, we now
hold a record vehicle sales forward order book in
Australia and we anticipate that strong RV sales
demand will continue globally throughout FY22.

We engaged Deloitte to undertake a detailed
review of our Brisbane manufacturing facility’s
operations during the year, to ensure we can
satisfy RV demand effectively and sustainably,
now and into the future.



Several cost savings and efficiency initiatives were
identified that are currently being implemented.
The benefits of these initiatives are expected to
crystallise in FY22 and beyond.

In May 2021 we announced that we have entered
into a partnership with the Qantas Frequent Flyer
program. We are confident this will be a long-
standing and fruitful relationship that will allow
Us to leverage Qantas’ strong brand name and
vast customer base.

LIQUIDITY

Liquidity management remained front-of-mind
during the year. We preserved our cash reserves
through cost reductions, accessing Government
support funding, accelerating fleet sales and
reducing capital expenditure. Capital outlay on
fleet replenishment throughout FY22 will be closely
monitored to align acquisitions with the expected
increase in rental activity, subject to OEMs meeting
vehicle delivery timeframes which have been
impacted in recent months due to supply chain
issues. Additional fleet will be funded utilising our
existing asset financing facilities.

We have drawn down Government support
funding totalling $31.1M. We are thankful for the
ongoing support we have received from the
Governments in our operating regions, which
we have seen most recently with Export Finance
Australia agreeing to a revised repayment
schedule on its $15.0M COVID-19 support facility.
This will reduce the Company’s cash
commitments by $6.5M in the next 12 months.

We would also like to thank our landlords

and funding partners, who provided rent and
repayment holidays into the early months of FY21.
We recommenced normal payment schedules for
all leases and funding facilities in 2020.

The Government support facilities, coupled with
careful liquidity management, have allowed us to
trade through the worst of the COVID-19 pandemic
and retain the capacity to invest in inventory and
fleet to meet emerging demand.

PEOPLE

Qur first priority during the pandemic has been
to ensure the health and wellbeing of our people
and guests. In addition to COVID-safe workplans,
we have utilised technology to change many

of our people facing procedures including an
increase in the amount of information gathered
online pre-trip and contactless pick-ups.

We are thankful for the Government support
measures offered to preserve jobs in most
regions, which we accessed where and when
available. Our goal is to return our people to
full-time work and pay as activity recovers,
which has been possible in many regions.

However, we already need to retain flexibility
when unexpected lockdowns or border closures
occur, and again are grateful of the Government
assistance being made available in some regions
when this occurs.

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021
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Chairman & Managing
Director report (CONTINUED)

We acknowledge the pandemic related
challenges faced by our people globally and
greatly appreciate the resilience, flexibility
and professionalism demonstrated by them
during FY21.

We would also like to thank Apollo’s guests,
suppliers, and partners for their continued
support of our business, especially during these
unprecedented and challenging times.

WHERE TO NEXT

Apollo is focused on managing the business into
a post-pandemic world.

As vaccination programs continue to be
successfully executed, we anticipate that tourism
markets in our operating regions will commence
recovery in CY22, albeit at different speeds.
European and Canadian markets are close to

a full reopening of international borders. The
ramp up of vaccine rollouts is now a primary
focus in Australia and New Zealand and should
provide a clear recovery pathway towards the
ending of lockdowns and travel restrictions.

Apollo is ideally placed to service international
and domestic guests looking for “COVID-19 safe”
ways to explore the great outdoors with family
and friends. We will continue to invest in initiatives
focused on stimulating domestic demand and
will work with our travel booking partners to
rebuild international demand into the 2022
northern hemisphere summer.

We will purchase or manufacture new rental
fleets for all regions in readiness for anticipated
FY22 demand. We expect RV sales markets

to remain buoyant globally. The constraints
experienced by supply chain issues are expected
to ease in the later part of FY22.

Apollo is confident it has sufficient liquidity
and capacity to navigate beyond the current
challenges presented by COVID-19 and we
believe Apollo is well positioned to return to
profitability when borders reopen.

In closing, we would like to thank our shareholders
for their continued support.

Luke Trouchet
CEO and Managing Director

Sophie Mitchell
Non-Executive Chairman

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021
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APOLLO TOURISM & LEISURE LTD

Directors’ report

30 JUNE 2021

1. Company details
Name of entity:
ABN:
Reporting period:
Previous period:

Apollo Tourism & Leisure Ltd

67 614 714 742

For the year ended 30 June 2021
For the year ended 30 June 2020

2. Results for announcement to the market

$’000

Revenues from ordinary activities down 20.0% to 293,351
Loss from ordinary activities after tax attributable to the owners

of Apollo Tourism & Leisure Ltd down 70.8% to (17.853)

Loss for the year attributable to the owners of Apollo Tourism & Leisure Ltd down 70.8% to (17.853)

2021 2020

Cents Cents

Basic loss per share (9.59) (32.89)

Diluted loss per share (9.59) (32.89)

Comments

The loss for the Consolidated Entity after providing for income tax amounted to $17,853,000 (30 June 2020:

$61,234,000).

An explanation of these figures is contained in ‘Review of operations’ included within the Directors’ report in the

attached Annual Financial Report.

3. Net tangible assets

Net tangible assets per ordinary security

Reporting

period
Cents

813

Previous
period
Cents

17.53

Net tangible assets calculations above include the right-of-use assets and the related lease liability.

4. Dividends

Current period

There were no dividends paid, recommended or declared during the current financial period.

Previous period

There were no dividends paid, recommended or declared during the current financial period.

5. Dividend reinvestment plans

The following dividend or distribution plans are not currently in operation with no dividend payments

being made:

The Company has a dividend reinvestment plan,, a copy of which can be downloaded from the Apollo website

at https://apollotourism.com/.

The last date(s) for receipt of election notices for the dividend or distribution plans: N/A

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021



APOLLO TOURISM & LEISURE LTD

Directors’ report

30 JUNE 2021

6. Details of associates and joint venture entities

Reporting entity’s
percentage holding

Reporting Previous
period period
Name of associate/joint venture % %

Camplify Holdings Limited (previously Camplify Co
(Australio) Pty Ltd) 1779% 2495%

Group’s aggregate share of associates and joint venture
entities’ (loss)/profit (where material)

(Loss)/profit from ordinary activities before income tax

Contribution to (loss)/
profit (where material)

Reporting Previous
period period
$’000 $’000
(524) (946)

(524) (946)

7. Foreign entities
Details of origin of accounting standards used in compiling the report:

Results for all international operations have been calculated using International Financial Reporting Standards.

8. Audit qualification or review
Details of audit/review dispute or qualification (if any):

The financial statements have been audited and an unqualified opinion has been issued.

9. Attachments
Details of attachments (if any):

The Financial Report of Apollo Tourism & Leisure Ltd for the year ended 30 June 2021 is attached.

10. Sighed
Signed

Tennille Carrier
Company Secretary
Brisbane

Date: 24 August 2021

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021
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APOLLO TOURISM & LEISURE LTD

Directors’ report

30 JUNE 2021

Apollo Tourism & Leisure Ltd
ABN 67 614 714 742
Annual Report — 30 June 2021

Directors

Company secretary
Registered office

Principal place of business
Share register

Auditor

Primary Lawyers (Australia)
Primary Bankers (Australia)
Stock exchange listing

Website
Corporate Governance Statement

Sophia (Sophie) Mitchell, Non-executive Chairman.

Brett Heading, Non-executive Director.

Robert Baker, Non-executive Director.

Luke Trouchet, Managing Director and Chief Executive Officer.
Karl Trouchet, Executive Director — Strategy and Special Projects.
Tennille Carrier.

698 Nudgee Rd, Northgate QLD 4013.

698 Nudgee Rd, Northgate QLD 4013.

Computershare Investor Services Ltd.

BDO Audit Pty Ltd.

Jones Day.

National Australia Bank Limited.

Apollo Tourism & Leisure Ltd shares are listed on the Australion Securities

Exchange (ASX code: ATL).
http:/www.apollotourism.com/.
http://www.apollotourism.com/corporate-governance/.

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021



APOLLO TOURISM & LEISURE LTD

Directors’ report

30 JUNE 2021

The Directors present their report, together with the financial statements, on the consolidated entity (referred
to as the ‘Consolidated Entity’, ‘Apollo’, or ‘the Group’) consisting of Apollo Tourism & Leisure Ltd (referred to
hereafter as the ‘Company’, or ‘parent entity’) and the entities it controlled at the end of, or during, the year
ended 30 June 2021.

Directors

The following persons were Directors of Apollo Tourism & Leisure Ltd during the whole of the financial year and
up to the date of this report, unless otherwise stated:

Sophie Mitchell, Non-executive Chairman.

Brett Heading, Non-executive Director.

Robert Baker, Non-executive Director.

Luke Trouchet, Managing Director and Chief Executive Officer.
Karl Trouchet, Executive Director — Strategy and Special Projects.

Principal activities
Apollo is an ASX listed, multinational, rental fleet operator, vertically integrated manufacturer, wholesaler and
retailer of a broad range of RVs, including motorhomes, campervans and caravans.

During the year, Apollo’s rental activities were generated from locations across Australia, New Zealand, North
America (Canada) and Europe (United Kingdom, Ireland and Germany). Sales of new and used motorhomes and
caravans are made through a combination of established dealer networks and retail shopfronts. The Australian
manufacturing entity produces the majority of units used by the rental operations in Australio and New Zealand.
All North American and European rental vehicles are purchased direct from third party vehicle manufacturers. In
addition, the Australian manufacturing entity produces a range of retail motorhomes and caravans under the
Winnebago, Windsor and Coromal brands, which are sold through Apollo’s retail sales network.

In June 2020, the USA rental operations were put into hibernation as a result of COVID-19 and the country’s entire
rental fleet was sold with all associated debt fully repaid. The USA operations have remained in hibernation for
the 2021 financial year.

There have been no other significant changes in the nature of these activities during the period.

Dividends

There were no dividends paid, recommended or declared during the current or previous financial year.

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021



APOLLO TOURISM & LEISURE LTD

Directors’ report

30 JUNE 2021

Review of operations

The Company’s operating and financial performance is closely linked with the general economy and more
specifically, the travel and tourism industry. The COVID-19 pandemic continues to significantly impact the Group
as a result of, among other things:

« unprecedented government-imposed travel restrictions globally,

«  “shut down” requirements imposed by governments which impact travel-related businesses, and
« consumer cautiousness associated with travel, and particularly isolation requirements.

Since the COVID-19 pandemic began, the Company has developed a detailed COVID-19 response plan
focused on the health and safety of our guests, customers and staff, business continuity planning and liquidity
measures.

« Contactless guest pick up and drop off procedures and social distancing requirements were introduced with
additional COVID-19 cleaning procedures implemented for all guest fleet, rental branch and retail dealership.

« Implemented flexible working arrangements for staff, where appropriate.
« Provided staff with COVID-19 safe training and paid leave to receive vaccinations.
« Government support loans and wage subsidy programs were received in all regions, where available.

Extension of original payments terms on one Government loan has been requested and granted as the
pandemic continues.

« Non-executive Directors, executive Directors and executive management globally accepted a pay reduction
of 30% from April 2020 to September 2020.

- Staff were encouraged to take annual leave and long service leave entitlements, work hours were reduced,
certain staff were made redundant and a global hiring freeze was implemented.

« Fleet orders were cancelled in response to the pandemic, or significantly reduced where cancellations were
not viable, dynamic fleet vehicles were returned earlier than planned and rental fleet manufacturing in
Australia was largely paused.

« Fleet orders for the 2021 Northern Hemisphere summer were placed based on fleet requirements for expected
rental demand, taking into account the significant disposals that occurred over the year, with North America
and Europe starting to open borders.

« Sale of rental fleet units were accelerated to match fleet size to anticipated future demand.

«  The New Zealand manufacturing facility was closed, with all future rental fleet requirements for New Zealand
to be produced by Apollo’s Brisbane manufacturing facility, allowing for greater throughput and scale
efficiencies, by operating at a single location.

« Principal payment holidays were negotiated for non-government lenders globally for periods ranging from
three to six months, with repayments recommencing in the first half of the 2021 financial year.

« Rentdeferrals and rent-free periods were negotiated with landlords globally.
« Non-critical IT, marketing and operational projects were put on hold.

Group Financial Results

Statutory net loss after tax (NLAT) decreased from the prior year, to a loss of $17,853,000 (30 June 2020: loss of
$61,234,000). Statutory net loss before tax also decreased from the prior year, to a loss of $25,014,000 (30 June 2020:
loss of $69,833,000). The Group’s operations continued to be significantly impacted by the COVID-19 pandemic.

No impairment loss was recorded during the year. For the year ended 30 June 2020, a total impairment loss of
$38,890,000 was recorded as a result of the impact of COVID-19.

Operating results by segment

In addition to using NLAT as a measure of the Group and its segments financial performance, Apollo uses

EBIT and net profit/(loss) before tax adjusted for impairment expense. These measures are not defined under
accounting standards and are, therefore, termed “Non-IFRS” measures. EBIT is defined as earnings before net
interest and tax. These non-IFRS measures are commonly used by management, investors and financial analysts
to evaluate companies’ performance.

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021



APOLLO TOURISM & LEISURE LTD

Directors’ report

30 JUNE 2021

Review of operations (Continued)

Australia

The Australian segment recorded a net loss before tax of $18,060,000 for the year compared to a net loss before
tax of $15,604,000 for the year ended 30 June 2020 (excluding non-cash impairments of $23,003,000),
with COVID-19 continuing to hinder segment performance.

With Australia’s international borders remaining closed for the entirety of the financial year, the segment’s

rental operations were pivoted solely towards domestic guests, which historically have only accounted for
approximately 25% of rental activity in Australia. Targeted marketing campaigns and reduced fleet numbers
boosted utilisation and yields, resulting in domestic revenues increasing by 69% over the pre-COVID-19 levels
achieved in the financial year ended 30 June 2019. Despite this strong growth in domestic revenues, the absence
of international guests for the entire 12 months of the year, as opposed to only five months in the year ended

30 June 2020, coupled with recurring snap lockdowns and continually changing interstate travel restrictions,
significantly hampered Australia’s rental business performance, with rental revenues declining by 41% from the
prior year to 26,070,000 (30 June 2020: $44,062,000).

The segment’s retail operations performed strongly, with record levels of consumer demand contributing
to a record level of sales orders and a marked increase in gross profit margins on both new and ex-rental
fleet vehicle sales. Overall earnings, however, were affected by new vehicle stock constraints, as a result of
domestic and international supply chain issues, flowing from COVID-19 restrictions.

The Company’s Brisbane manufacturing facility was impacted by snap lockdowns and international chassis
supply constraints throughout the year. The Company engaged Deloitte to undertake a detailed review of the
factory’s operations. Several cost savings and efficiency initiatives were identified and are currently being
implemented. The benefits of these initiatives are expected to crystallise in the 30 June 2022 financial year and
beyond.

As a result of consistent retail sales revenues year-on-year, a number of the Company’s Australian entities,
which include rental operations, became ineligible for the Australion Government’s JobKeeper subsidy from
October 2020.

New Zealand

With international guests historically accounting for approximately 95% of segment rental revenues, COVID-19
has had the most detrimental impact on the New Zealand segment. With the country’s international borders
remaining closed to all countries, other than Australia, for the entire financial year, the segment reported a net
loss before tax of $5,208,000 for the year, compared to a net profit before tax of $4,754,000 (exclusive of $63,000
of non-cash impairments) being recorded in the financial year ended 30 June 2020.

Despite a 477% increase in domestic rental revenues, over the financial year ended 30 June 2019, total segment
rental revenue declined by 64% from the prior year, to $8,513,000 (30 June 2020: $23,520,000). The small size of

the domestic market, and the short-lived Trans-Tasman bubble could not mitigate the lost revenue from
international guests. It is possible the Trans-Tasman bubble will not be reopened before the upcoming 2021-2022
summer holiday season and if that is the case segment performance will be materially impacted.

Sale of ex-rental fleet vehicles was accelerated in the region during the year, in response to the downturn in
rental demand and strong vehicle sales demand, with 181 vehicles being sold.

North America

The Company’s USA operations remained in hibernation for all of the financial year, and accordingly, the
results of the North American segment are comprised predominately of the Company’s Canadian business,
Canabream Corporation.

Canada’s international borders were closed for the entire financial year, with rental revenues being generated
from its domestic market only. Additionally, Canadian citizens were subject to longer and stricter lockdown
restrictions than Australia and New Zealand, with the peak 2020 summer rental period being largely eliminated.
Consequently, rental revenue for the year decreased by 74% on the prior year, to $13,096,000 (30 June 2020:
$50,887,000, inclusive of $19,654,000 of rental income generated by the USA operations, prior to its hibernation

in March 2020).

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021



APOLLO TOURISM & LEISURE LTD

Directors’ report

30 JUNE 2021

Review of operations (Continued)

Vehicle sales demand reached record highs during the year and sale of Canadian ex-rental fleet vehicles was
therefore accelerated, to help reduce fleet holding costs and capitalise on the strong gross profit margins on
offer, with 977 units sold. Despite the strong sales values and higher than anticipated domestic travel, the loss
of earnings from international guests over the peak summer periods was unable to be materially offset and the
segment recorded a net loss before tax of $3,282,000 for the year (30 June 2020: net loss before tax of $16,709,000,
excluding non-cash impairments of $3,320,000).

Europe

The peak summer 2020 period remained largely restriction free throughout Europe and with the segment’s guest
profile being primarily comprised of intracontinental guests, the segment was able to generate strong rental
performance during that time. Performance was significantly impacted following the tightening of restrictions

in late 2020, however, the segment’s overall performance improved on the prior year, with a net loss before tax
of $938,000 being recorded, against a loss of $3,384,000 for the year ended 30 June 2020 (excluding non-cash

impairment losses of $12,504,000).

Net current liability position

The Consolidated Entity is in a net current liability position as at 30 June 2021 of $52,603,000. In accordance

with AASB 101 Presentation of Financial Statements, the rental fleet borrowings payable in the next 12 months,
including those repayable on demand, are treated as current liabilities including $27,035,000 of lease liabilities
and $36,636,000 of loans from financiers, with the assets that are being financed included as non-current assets.
This results in current liabilities being in excess of current assets in the statement of financial position as at

30 June 2021.

The Directors consider that the Group will generate sufficient operating cash flows and has sufficient financing
facilities in place to finance its ongoing operations and meet its financial obligations. Accordingly, the financial
report has been prepared on a going concern basis. Refer to note 1 ‘Significant accounting policies’, located

in the financial statements for further information on the Directors’ conclusion in relation to the going concern
basis of accounting.

The financing arrangements for retail and rental vehicles of the Consolidated Entity are shown below by
combining the total current and non-current liability and aligning this with the related asset book value:

Asset Liability Difference
Jun 2021 Jun 2021 Jun 2021
Borrowings Related asset $’000 $’000 $’000
Vehicle financing
Floor plan and loans from New and used vehicles for retail
other financiers sale and motor vehicle PPE 100,258 78,805 21,453
Lease liability — rental fleet  Motor vehicles: ROU asset 76,652 60,409 16,243
196,910 139,214 37,696

Strategy and future performance

The Group has shifted its focus in the short term to navigate the impacts of COVID-19 on the business. The Group
is starting to plan for recovery over the coming two years with different recovery rates in each region.

Rental Operations

« To continue our increased focus on domestic tourism markets in all regions, while right sizing rental fleet
levels to be more compatible with a largely domestic customer base.

« To continue to implement and develop technologies that improve performance, allow for no contact guest
interactions and increase fleet utilisation and yield.

Retail Operations

« Toincrease the profitability of Apollo built products by continuing the full-scale review of the Australian
manufacturing facility to incorporate additional Six Sigma lean principles, improving labour efficiencies and
reducing input costs.

APOLLO TOURISM & LEISURE LTD ANNUAL REPORT 2020-2021



APOLLO TOURISM & LEISURE LTD

Directors’ report

30 JUNE 2021

Strategy and future performance (Continued)

« To refine the Group’s product offering to increase focus on high demand, high margin products with a
mandate for improved optionality, finance and insurance uptake.

- To continue to expand retail offerings in New Zealand and increase retail volumes.
« To grow wholesale partnerships in North America for ex-fleet sales.
- To continue improvements for new and ex-rental fleet sales processes to ensure earnings are optimised.

Global Operations

- To capitalise on global synergies and leverage logistics, systems and people infrastructure, to generate
operational efficiencies.

- To continue to attract high performing personnel, to further strengthen the Company’s existing senior
management team.

« To review cost structures and ensure they don’t impede business growth expectations.

Risk Management

The entity’s risk management framework is reviewed quarterly by the Audit and Risk Committee to satisfy the
Board that the risk management framework continues to be sound and that the entity is operating with due
regard to the risk tolerance set by the Board.

Apollo does not have an internal audit function. On a quarterly basis the Board evaluates and continually
improves, where appropriate, the effectiveness of its governance, risk management and internal control
processes.

Material business risks

Apollo’s business is subject to a range of risk factors, both specific to its business activities and risks of a more
general nature. The Board remains focused on monitoring and mitigating, where possible, key risks listed below.

Economic environment

« Political, Economic and Business Conditions: Apollo may be exposed to a deterioration in general political,
economic and business conditions, including levels of consumer spending, inflation, interest rates and
exchange rates, access to consumer credit, government fiscal, monetary and regulatory policies, oil prices
and other disruptions to international travel. Any such deterioration may result in a reduction of leisure travel
and retail spending from Apollo’s customers, which could have an effect on Apollo’s financial performance,
position and asset values.

« Force Majeure Events and Major Disruptions: Apollo may be adversely impacted by international hostilities
or war, acts of terrorism, epidemics/pandemics such as COVID-19, political or social instability (particularly as
it relates to personal safety and road infrastructure), industrial disputes, natural disasters, large corporate
failures in the travel and tourism industry and weather effects. These events may impact upon travel to
specific locations or be of generalised effect. These events may also impact airline and travel sales, which
may have a flow on effect on the Company’s business and trading price of shares.

« Vehicle Resale Markets: Apollo is dependent upon the strength and depth of vehicle resale markets in all
regions and change in market sentiment may materially impact on Apollo’'s capacity to sell its ex-rental fleet
successfully in any one year.

« Foreign Exchange Risk: Apollo manages its international foreign exchange risk by funding external regional
debt in the currency of operation. However, the effect of foreign currency translation on operating results
from offshore operations and intercompany funding remains inherent in Apollo’s business.

« Availability and Cost of Funding: Apollo’s business is affected by the availability of funding to Apollo, its
dealers and its customers. A decrease in the availability of financing facilities or an increase in the cost of
equity or financing could prevent Apollo from carrying adequate levels of inventory, which may limit product
offerings and have an adverse impact on Apollo’s financial performance.
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Competition

Competition and Market Risk: The Group operates in a competitive market, and current competitors, new
competitors or technological disruptions could impact its performance.

Brand and Reputation Risk: The Company relies on, and is committed to maintaining and protecting, its
brand and reputation and that of its key suppliers. However, any failure to protect its reputation with
customers, suppliers, regulatory authorities and industry bodies could have an adverse effect on the
Company’s future financial performance and position. The Company also depends upon the reputation of
its sales agents, partners and suppliers in various other countries, as well as for such parties to uphold the
reputation of the Company. The Company could be subjected to claims and complaints by customers which
could be negatively reported on traditional and social media channels.

People

Key Personnel: Apollo is reliant on the talent and experience of its people to run its business. The Group’s
ability to retain and attract key people is critical to its continued success. COVID-19 has presented
challenges retaining staff with transferable skills.

Occupational Health and Safety: The Company has a number of facilities where potentially hazardous tasks
are undertaken by employees. Workplace accidents may occur for various reasons including as a result of
non-compliance with safety rules and regulations. The Company may be liable for injuries that occur to its
employees or any other persons under relevant occupational health and safety laws. If the Company was
found to be liable under such laws, the penalties could be significant and the Company may also be liable
for compensation.

Compliance and legal

Insurance Coverage: Apollo currently has what it considers are adequate levels of insurance for property,
travel, RV fleet cover, cybersecurity liability, directors and officers liability, marine cargo, third party personal
and property liability and worker's compensation to cover Apollo from potential losses and liabilities. The
occurrence of events which are not adequately covered by existing insurance policies, or an increase in the
cost of insurance to the Group, could restrict the ability of Apollo to conduct its business which could have a
negative impact on the financial results of Apollo.

Road Vehicle Standards Act: The Road Vehicle Standards Act is a new regulation, effective from st of July
2021. Manufacturers and importers of recreational vehicles have a 12 month transitional period to comply
with the new regulation. The main changes are the inclusion of caravans into the federal government
approval scheme and for manufacturers to provide evidence of vehicle compliance through conformity

of production audits (CoP). A key element of being eligible to obtain compliance under RVSA 2018 is to
demonstrate through CoP audits that Apollo has adequate control over all stages of design, componentry,
and manufacture of the RVs. The Company has performed an audit and has a plan in place to ensure full
compliance with the regulations by the end of the transitional period.

Intellectual property and innovation: The Company’s ability to leverage its innovation and expertise

depends upon its ability to protect its intellectual property and any improvements to it. The intellectual property
may not be capable of being legally protected, it may be the subject of unauthorised disclosure or be unlawfully
infringed, or the Company may incur substantial costs in asserting or defending its intellectual property rights.

Regulatory Environment: The Company is subject to a variety of laws and regulations in Australia, New
Zealand, USA, Canada, Europe and more generally around the world. Specifically, the Company is required
to comply with laws and regulations that apply to the manufacture of vehicles, motor vehicle dealerships
and vehicle hire operators. The Company must comply with laws and regulations which apply to many other
businesses, such as employment, taxation, consumer protection, continuous disclosure and intellectual
property, as well as laws focused on electronic commerce and the internet. The Company is focused

on ensuring compliance with its regulatory obligations and regularly reviews its operations in light of
regulatory developments that may impact its business. However, a breach of, or an unfavourable change

to, introduction or interpretation of, laws and regulations may have an adverse effect on the ability of the
Company to operate all or parts of its business and may cause reputational damage to the Company, which
may have a corresponding effect on its share price and/or financial performance. The Company’s customers
are obliged to be appropriately licensed to drive the Company’s RVs. If there was an unfavourable change
to any legislation or interpretation of government policy relating to the relevant licensing regimes in any of
the jurisdictions in which the Company operates, it could have a negative impact on the financial results of
the Company.
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Risk of litigation, claims and disputes: The Company is exposed to the risk of litigation (both as complainant
and defendant). The Company may be exposed to claims or litigation by persons alleging they are owed
fees, refunds or other contractual entitlements, employees, regulatory bodies, competitors or other third
parties. Even in circumstances where the Company may ultimately prevail on the merits of a dispute, it
may face significant costs defending itself against a claim and suffer reputational domage as a result of
its involvement. There can be no assurance as to the outcome of any litigation, arbitration or other legal or
regulatory proceeding.

Information Technology

Digital Ecosystem: Apollo is highly dependent upon the performance of its digital ecosystem, which includes
both internal systems and third-party systems and services. The reliable performance of this digital
ecosystem is critical to Apollo’s business operations.

Cyber-security: Apollo is highly reliant on its digital business systems. There is the risk of exposure or loss of
Apollo’s critical digital assets and sensitive information, or reputational harm as a result of a cyber-attack or
breach within Apollo’s network.

Disruptive technology: Entrance of a disruptive technology or industry that reduces the available market
share & impacts Apollo’s financial performance.

Operational

Scale and Integration risk: Apollo has undertaken significant growth and change through several
acquisitions. Successfully integrating and extracting synergies from acquisitions and managing growth is
critical to Apollo’s continued performance.

Relationships with Manufacturers: Apollo’s right to manufacture and sell certain RVs derive exclusively from
the rights granted to it under distribution and licence agreements with key suppliers. A failure by Apollo to
renew any of these agreements, or to renew them on favourable terms, could adversely impact on Apollo’s
financial performance.

Dependence on Key Suppliers: Apollo depends upon certain suppliers providing reliable products and
services that compare favourably with competing products in terms of quality, performance, safety and
advanced features. Any adverse change in the product quality, production efficiency, product development
efforts, technological advancement, marketplace acceptance, reputation, marketing capabilities or
financial condition of its key suppliers or any product recall could have an adverse impact on the financial
performance of Apollo.

Manufacturing Risk: Apollo manufactures RVs for its rental fleet and retail sales in Australia and New Zealand.
There is a risk that this may, from time to time, not be the most competitive way to source the Group’s RV
requirements. This risk needs to be balanced with the risks of sourcing RVs from third party suppliers.

Seasonal Business: In addition to the ongoing risks related to COVID-19, Apollo’s business is seasonal in
nature, with significant variability in revenue, net income and cash flows in different quarters. Apollo’s
financial performance may be impacted by severe weather conditions, political and civil unrest, epidemics/
pandemics, terrorism and other circumstances, particularly if they occur during peak travel seasons. If Apollo
miscalculates the seasonal demand, this would result in higher labour costs as a percentage of sales, lower
margins and excess inventory.

Climate Change Risk: Apollo’s business is centred around renting, buying/manufacturing and selling RVs.
There is a risk that if Apollo does not adapt quickly enough to changing expectations of its guests and
customers, which may include increasing demand for low emission RVs or for light weight towable products,
then rental revenue and RV sales margins may be affected. There is also a risk that regulations could be
introduced mandating low emission vehicles. Apollo will work with its suppliers and adapt its fleet profile as
required to mitigate risks.

Fuel Availability and Pricing: Unleaded or diesel fuel is required for the operation of RVs. Shortages of, or
increased pricing for, fuel can have an adverse effect on the Company’s financial performance. These
conditions may also affect air travel volumes, negatively impacting the size of the Company’s target market.
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»  Product defects and malfunctions: Specific company product failures, defects or recalls or inadequate
maintenance could adversely affect the Company’s reputation, earnings and revenue. Product failures and
defects or recalls could occur for a number of reasons including, but not limited to, breach of third-party
maintenance contracts or non-compliance with maintenance and safety rules, policies and legislation. If
any claim or issue arising from a product defect or failure is determined adversely to the Company and the
Company’s insurance arrangements do not cover the liability, the outcome could be an adverse effect on
the financial performance of the Company.

Significant changes in the state of affairs

As a result of the COVID-19 pandemic the Consolidated Entity has entered into debt arrangements for COVID-19
support loans. Previously, all debt for the Consolidated Entity was associated and secured to individual assets.
This has resulted in a change to the funding profile of the Consolidated Entity whereby 16% of total borrowings
are not secured by individual assets.

Matters subsequent to the end of the financial year

The impact of the COVID-19 pandemic is ongoing. The situation is rapidly changing and is dependent on
measures imposed by Governments in Australia and other countries, such as maintaining social distancing
requirements, quarantine, travel restrictions and any economic stimulus that may be provided.

No other matter or circumstance has arisen since 30 June 2021 that has significantly affected, or may
significantly affect the Consolidated Entity’s operations, the results of those operations, or the Consolidated
Entity’s state of affairs in future financial years.

Likely developments and expected results of operations

The Company expects tourism in its regions to commence recovery in the 2022 calendar year as vaccination
programs are executed. European and Canadian markets are close to a full reopening of international
borders and the ramp up of vaccine rollouts is now front-of-mind in Australia and New Zealand, providing a
clear recovery pathway towards the ending of lockdowns and travel restrictions. Vehicle sales demand is also
anticipated to remain high over the coming twelve months.

Corporate governance

Apollo Tourism & Leisure Ltd is committed to achieving and demonstrating the effective standards of corporate
governance. The Group has reviewed its corporate governance practices against the Corporate Governance
Principles and Recommendations (4th edition) published by the ASX Corporate Governance Council. The 2021
corporate governance statement is dated 30 June 2021 and reflects the corporate governance practices in
place throughout the financial year. The 2021 corporate governance statement was approved by the Board

on 24 August 2021. A description of Apollo Tourism & Leisure Ltd’s current corporate governance practices is set
out in the Apollo Tourism & Leisure Ltd’s corporate governance statement which can be viewed on the Apollo
website at www.apollotourism.com/corporate-governance/.

Environmental regulation

The Consolidated Entity is not subject to any significant environmental regulation under Australian
Commonwealth or State law.
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Inclusion and diversity

Apollo values inclusion and diversity across all sections of its business and strives to ensure that team members
feel valued, respected and empowered. Management is working to attract and retain an inclusive, motivated
workforce with a positive customer focus by providing a safe, equitable and engaging working environment.
Management regularly review Apollo’s strategies, goals and values to ensure that they support a culture of

inclusion and diversity.

The Board establishes measurable objectives annually for achieving gender diversity, and each year reports the

Company’s progress toward achieving them.

The Company’s measurable objective for gender diversity is set at achieving overall female representation of

not less than one third of the organisation.

The Company has strong commitment to gender diversity at all levels, including senior management and

the Board.

The current proportion of female representation at various levels within the Company is as follows:

2021

Men %

Number of employees 66%
Number of senior management* 62%
Number of Directors** 80%

2021 2020 2020
Women % Men % Women %
34% 66% 34%
38% 62% 38%
20% 80% 20%

*Senior managers are defined as executives who influence the management of the Company on a day to day basis.

**Of the five Directors, two Directors dre Executive Directors (Managing Director/Chief Executive Officer (CEO) and Executive Director - Strategy and
Special Projects). Of the three Non-executive Directors, the percentages are 33% female and 67% male.

Apollo continues to foster an inclusive and diverse workplace, with gender diversity a clear priority.
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Sophie Mitchell
Qualifications:
Experience and expertise:

Other current directorships:

Former directorships (last 3 years):
Special responsibilities:

Interests in shares:

Interests in options:

Interests in rights:
Contractual rights to shares:

Brett